
A step Towards 

Wholesome 
Goodness

Presenter Notes
Presentation Notes
Let us understand the Genesis of ProvBeing convinced about branded dry fruits spaceWe began our Prov Brand testing in 2017 and 2018In order to understand consumers tastes and sentiments towards packaged dry fruitsWe began packaging imported produce in rudimentary packs to sell via an extended F&F model in various societies in MumbaiWe also had the opportunity to test the product in large entertainment stage in an IPL in 2018Feedback that we got via this testing rounds, helped us establish our brand positioning, brand messaging and brand quality



Bringing the finest dry fruit 
snacks from around the world

 Healthy snacking brand with a farm to table focus

 Focused on the Broad Dryfruits, Nuts, Seeds and Berries Arena

 Deep rooted global access to the finest dry fruits

 Backed by hyper efficient backend channels and distribution chains 

 Management cumulative experience of 100+ years in Agro supply 

chain

Presenter Notes
Presentation Notes
Let me Introduce THE PROV BrandA healthy snacking brand with a focus on dry fruit, nuts and seeds. With a prov brand we intent to push consumer to take a step towards “wholesome goodness” Our brand is effectively 2 year old brand clocking sales over 75crs in FY22In one line : Prov is a Farm to table brandWhere we source globally from directly growers, process in our 20000 sqft unit, distribute PAN india through different channels in Prov Brand 



What goodness means to us?

+ +

Proteins in every bite Loaded with multi 

vitamins

Vegan + Natural + 

Healthy

Presenter Notes
Presentation Notes
During our testing phase, we understood that consumers associate dry fruits with their health benefitsHowever there are 3 primary words that consumers seems to associate with health in Indian context that is protein, vitamin and NaturalWith this basis we formulated our brand to incorporate this 3 aspects:Pro – For ProtienV- For VitaminsLeaf – For Natural and VegetarianEven our tagline “Wholesome Goodness” is a play on complete good nutritional quality that consumer associate with Fry fruits



Traction Till Date

30+ 
Cities

15 + States

Infrastructure Distribution

 40000+ sq.ft Processing Unit

 3500+ units per hour automated 

packaging

 In house – Processing, Roasting, 

Flavouring

 100+ SKUS across all Dry fruits, nuts 

and Seeds

 25+ GT Distributors

 10+ Online Platforms

 5000+ Touch Points

 15+ Airports and 20+ Big Malls

 PAN India Presence

Major Clients

Presenter Notes
Presentation Notes
With our sourcing ability, we achieved 750MT+ of Monthly imports, thereby achieved sales of 350crs (75 crs in Brand Sales and 275 crs Wholesale Sales)Brand Sales will able to clock 75crs in FY22 vs 50 crs in FY21 In FY21, mix was 42% through GT channel , 35% through MT Channel and 23% Ecommerce and D2C ChannelOur GT channel is present in 15+ states with primarily focused in South of India till now Our Major Clients list include all the big and established players such as Dmart, TATA, Reliance, Flipkart etc



Presence across different segments

Economical

Pantry storage & 
consumption

Industry standard quality 

Economical pouches in 
varying sizes 

Value for money 
products 

Flagship Brand

Daily consumption

Better than Industry 
standard

Zip lock pouches in 
standard sizes 

Snacking products

High Quality Produce

Gifting purposes

High quality 

Premium packaging in 
standard sizes 

Luxury products

Flavour Snacks

Daily consumption

Industry standard quality 

Quirky flavors in varying 
sizes 

Snacking products

Pick and go

On the go consumption –
Impulse Buy at 30/- MRP

Industry standard quality 

Handful of dry fruits in 
varying sizes 

Small snacking products

Products

Party Snack

Party and evening Snacks 

Better than Industry 
standard

Exotic to Standard Mixes 
– Indianized Flavours

Proportionate mixes of 
sweet and Savory

Presenter Notes
Presentation Notes
The same well thought focus on creating brands were replicated in creating ProV SKU’sWhat we learned, that consumers are looking for complete product profile covering 3 primary aspects: Budget, Quality – Size  and FlavoursHence we created four primary sub brands to create PAN india and diverse consumer needs Prov Select – Our Economical Range, Diverse pack size profile for pantry and ingredientsProv Premium – Flagship Range, Better than Industry Standard, Re-Sealable daily consumption packsProv Regal – Catering to Luxury and Gifting segment with large size produceProv Flovours- Value Added Products – For thos consumers who are on the fence – Between healthy and snackingAnother we are planning Prov Minis – Think daily addition to loved ones lunch box



Truly premium to even the best in the market

Range of gifting / noveltyHealth and fun in a snack

Flavour snacks for parties

Presenter Notes
Presentation Notes
Coming to our Packaging strategyUsing a combination of consistent colors, fonts and Image Placements, we have created a packaging strategy that truly set us apart on the shelves with immediate brand recallNow I will hand over to DP to take you through behind the scene strength of our PROV Brand that is SOURCING



Minis – Pick and Go Impulse Snacking – On the go consumption

Presenter Notes
Presentation Notes
Coming to our Packaging strategyUsing a combination of consistent colors, fonts and Image Placements, we have created a packaging strategy that truly set us apart on the shelves with immediate brand recallNow I will hand over to DP to take you through behind the scene strength of our PROV Brand that is SOURCING



Premium Nut and Mixes Flavour mixes for parties

Range of gifting / novelty

Presenter Notes
Presentation Notes
Coming to our Packaging strategyUsing a combination of consistent colors, fonts and Image Placements, we have created a packaging strategy that truly set us apart on the shelves with immediate brand recallNow I will hand over to DP to take you through behind the scene strength of our PROV Brand that is SOURCING



ProV Partners with 
Master Chef Sanjeev 
Kapoor and Industry 
Veteran KS Narayanan



Proventus 
Agrocom Ltd 
(ProV)

• India’s First Public Listed Dry Fruits Brand company 

• IPO Dates 24th May 2023 – 26th May 2023

• Listed On NSE on 5th June 2023



Access to 
Capital

FUND EXPANSION INVEST IN 
TECHNOLOGY

BUILD 
INFRASTRUCTURE 



Enhance 
Industry 
Perception

Transparency

Accountability

Governance Practices



Public Participation 
and Consumer Interest

Inclusive Growth

Ownership

Opportunity to 
invest 



Enhance Brand 
Visibility

INCREASE 
VISIBILITY

GAINS 
RECOGNITION

NEW 
OPPORTUNITIES 

IPO is a great Branding Exercise



Thanks!
www.provfoods.in


